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Design & Production Portfolio

Since my background consists of both design
and production work I've divided my portfolio

into separate sections.

As you might expect there are times when
distinguishing between the two isn’t exactly
straightforward. There are some design pieces

where I've also done the production work, Don’t allow YOUI'SCH:
and many of the production pieces have

to be restricted by

called for a designer’s eye.

. D what you know.



www.sunnysidecreative.com
mailto:christina@sunnysidecreative.com
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Prince Tennis

03 Hybrid Tour

Ranking Before [E]
Ranking After [EE1

Promotional Brochure

" My game and confidence have improved dramatically since |
picked up an O3. The O3 Red gives me more power and also
helps me maintain ball control. And that combination is key

to playing my best.

that combined two key performance benefits for the first time: a measurably
larger sweet spot and improved racquet aerodynamics. Finally, our engineers

were able to design a racquet that could be faster and have a larger sweet

spot without enlarging the racquet head, increasing length, or adding weight.

" I was the first player on the ATP tour to switch
to O3. After experiencing just how fast these
racquets are; | know I'll never look back.

=
o3

Ranking Before
Ranking After B

menal. Players

of all levels, from all around the world, have been experiencing the benefits

that come with an O3. Perhaps mast notable are the strides that Prince touring

pros have been makin
more than 165 ATP an

Every player to switch|

[ in their own words. ]

prince
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Prince Tennis Print Ads

[ What's next? We've got a few ideas. ]

prince

[ What's next? We've got a few ideas. ]

At Prince, innovation isn't just a word brought up in sales meetings. It's a belief that has guided product
development since the day our first racquet was strung. And this year, Prince was rated number one
in racquet and footwear innovation by the Tennis Retailer Satisfaction and Brand Perception Report
Simply put, we're leading the industry when it comes to what'’s next. And while we keep a close eye

on what's happening today, we're even more watchful of what we’ll make happen tomorrow.

ce

rule the court.

www.princetennis.com
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\ 0 Empowering people with disabilities
\g{ Complete Access

Communities Foundation
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Pioneer Press Marketing Materials

Used to promote the revival of the EAT Section

Look for articles and reviews on local restaurants in the new
Thursday EAT section. Also, each week recipes and other
ideas for dining-at-home solutions will be featured.

EAT is designed to complement busy lifestyles. Colorful front
page photos attract readers’ attention, while helpful articles
PIONEER PRESS provide quick solutions to what and where to eat.

TwinCitiesecom

An EAT Restaurant Reviews From the head of Kathie Jenkins’ table.
Cover Story Tasty stories and trends about eating

sampllng out or dining in.
Of Regular Faces Weekly profiles of local chefs.

Restaurant News Dig into good food news here.
EAT I S BA B K. Features Small Bites Kathie Jenkins samples new &

existing restaurants. \'
Calendar Weekly listing of food-related local events. !
Wine & Food Straight from the vine & the San Francisco Chronicle. ‘

Wolfgang Puck Column  Enjoy insights & recipes from a world famous chef.

Bannered Reach Pioneer Press readers as they make plans to dine out for special occasions
and holidays. Appearing throughout the year, Bannered Features in the popular EAT

3 Features section provide a targeted advertising opportunity.
Recipe: EAT  Fromthekitchen of: The Pioncer Press -
Valentine’s Day February ]
- A It for food s and Tews St. Patrick’s Day March
sel’\‘es‘ nyene hungry for food ntws dnd review Easter April \
We keard you and we are pleased to announce that EAT is back. This spatula Mother’s Day April - May ‘\
represents & promise from the Pionter Press that EAT is here to mix up savery ::)ut:oorDDining \l;/lay—September '
2 = s = ather’s Day une |
things for you and your customers. So spread the word, EAT is back in the kitch Fall Golors September — October '
2 i Thanksgiving November | =
Main Ingredients: An EAT sampling of regular features: Holiday November - December ;
- WY cup Restavrant Reviews From the head of Kathie Jenkins' table. New Year's December £
Vikings Season August - January [ 3as
34 cup Cover Story Tasty stories and trends about eating out or dining in. -3%
v ‘Thite, B rofi . 3
2 Thsp, Paess Weskly grofiles of loval chefi 0 Kathie Jenkins has few rivals as THE Twin Cities expert on
o1 tep. Restaweant News  Diy inte good food news here. ur

. food and dining. She spent time working for the L.A. Times
« A pinek Small Bites Kathie Jenking samples some new & existing restaveants. columr"st as a food and restaurant reporter. Since returning to
- A dask Calenda Weekly listing of food-related local events. Minnesota, Jenkins took the local food world by storm with
« 16 oz. Wine & Food Feature Straight from the vine & the San Francisco Chronicle. her ;_)Ithy and on-target reviews. She helped Iauncl:l the EAT _

: . ) section and was promoted to food editor. She continues to create one of the most excit-
= A sprinkle Wolfybng Puck Coloms, Enjey insights & vecipes from b world fameus chef. ing food sections in the country — and, tells it like it is in her reviews.
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Schwan’s
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Sesame Chicken Egg Roll
ey, catren, i

soy souca.

Spinach & Astichoke Mini Breod Bowh

A bitesize delght. Our rich bland of spinach and anichakes
combined wiih Reol Provolons, Po d
Romano chesies s gererouily spooned imo miniature, tendar
bracd bewds thet cen spaciolly seosonad with svan mare Real
Pairmesan and Romono cheses.

Blackbarry Crisp
A delicious berry Crisp fogaaring &

amathered in o sweet blockberry souce nppdﬂ!lwvd
crisp bocnled oot crumba.

schwans.com

rf

Disnen Choices:

Chicken Marsale with Bawtie Pasie

Chicken Marsola with Bowlie Pasio features o perfect blend of rwest
Marsala wine scuce, chickan lenders and bowte potlo. 24 cwce
total, moking o safiskying mool for teo. Lightly cooted pasta cocls 1o
paiinctian in o microwovsble wll venting bag,

BB Chicken and Roosed Posaioes.

Now you con eejoy your favorte bockyord BB dinesr anytime.
Four albwhile chicken besowt porficns amofned in o swsat, hickory
wmcked BBO souce served with parfscly seasoned roased red skin
poicions. Avoliable in an easy, comvenient microwave,'oven split roy
for optimal praparation, cleas up ond serving.

Chicken with Asion-shyle Sowe

Wimp it up with Schwon's marinated chickon with Asian shyle sauce
Diced marinated ofl whiste chicken meol with mushrooms ond woler
chetut in o soy ond boisen suce. For o eth meal, wrep i in o le
tuce leal, orfilla or pita, This product con oo be used with rech cut
lattuca o sarve over rics aad nacdles for your own orisetal dish.

Cwvan Gourmal Chicken Parmesan

A resiouront syl specilty of home. Four brecded, seascned 5 oz.
chicken besasts with linguini pasta, marisarn sauce and mazzoralia
chesese. Ingredients packaged sporcsely. Mubliple sep hoot and serve
preporiion or mode-rom-scraich gourmet floves,

Sweont ond Sour Chickon with Rice

Our now rocips foakuring londer while chicken sktips, juicy pineoppla,
o cnd green peppens, waler chestnuts and comots in o bold soy
pineapple sauce - the uiimate swest and sour flaver. Naw in a new
split iy design that separcses the souce bom the rica.

Ovan Gourmat Sovory Chicken and Vegeioblas
Cenvaniant okioibioned slowcocked Baverl Tender whols muscle
chicken beaasts with redskinned peticas, whele bumon musheooms,
peppens, ond onions In o sovory souce. Comvenient kit cooks in the
crvem or mikrowave o crece o savary o jus souce and kases like i
bean show roasted|

Place Youn, Ondor:

5CHWAN'S
Mo

A tasteful guida to safitying the toughest eritics of ol —family.
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U.S. Armenia Public . Logo Design
Affairs Committee

USA il pAC

-
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Public Speaker & Book Writer

Jermaine Davis .
. Book Cover Design

The Art of Understanding and Communicating Effectively with Diverse People

BE
COMPETENT

Religion/Spirituality
Race/Ethnicity
Disabilities

Communication is the Beginning of Understanding.

BE DIVERSITY COMPETENT TEACHES INDIVIDUALS HOW

* STOP offensive comments and inappropriate behaviors when they occur
Language

* Confidently address racist, sexist and homophobic attitudes and behaviors

Culture

* Create diversity-friendly, inclusive and welcoming environments

* Effectively lead and manage diverse teams to increase organizational productivity

Gender

* |dentify and overcome Diversity BAPS (Biases, Assumptions, Prejudices and Stereotypes)

e Communicate appropriately with non-native Speakers of English Age
* Eliminate diversity grudges and move towards diversity forgiveness CIass

 Identify the 4 Barriers of Diversity Conflict and Tension in life, school & work

Education
Work Styles
Personalities

» Differentiate Between Assimilation and Cultural Adaptation to prevent ethnocentrism

* Facilitate healthy and safe discussions around Affirmative Action and white privilege

ABOUT THE AUTHOR
Body Orientation

Jermaine M. Davis, author of five books, college professor, and professional
speaker beat the odds by making it out of Chicago’s housing projects. He
began his professional speaking and writing career as a result of losing six
family members to street violence. Today, Jermaine is CEO and Founder of
two companies: Seminars & Workshops, Inc. and Snack Attack Vending of
Minnesota. He delivers over 100 presentations annually to major corporations
and colleges. Jermaine holds both a BA and MA in Speech Communication
and an MA in Education. He is a Professor of Communication at Century
College and has been presented with the prestigious Quality

College Teaching Award. Jermaine is one of the country’s most

requested speakers and college entertainers. Jermaine is a native

of Chicago, IL but resides in St. Paul, MN.

Socio-Economics
Sexual Orientation

Jermaine M. Davis

“A fresh perspective teaching individuals and organizations

how to communicate appropriately across differences! This

book will help leaders create an inclusive and welcoming - Herschel Herndon

environment for all employees. Jermaine Davis has built a Best Buy Co., Inc.

bridge across interpersonal and cross-cultural challenges Vice President, Human Resources

Uik LD by helping us apply the practical skills offered in this book.” Multicultural Relations and Diversity

Business/Education/Cultural Studies CAN. $32.95
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SpearHall
Advertising & PR

Logo Design
Business Cards

LAURA HAYWARD bookkeeper bookkeeper@spearhall.com

spearhall

ADVERTISING & PR

9820 willow creek road, suite 300 san diego, ca 92131
SP ear a p 858.586.1202 f 858.586.7009 www.spearhall.com

ADVERTISING & PR

ADVERTISING MEDIA PLANNING
GRAPHIC DESIGN MARKET RESEARCH
PUBLIC RELATIONS SPECIAL EVENTS

WWW.SPEARHALLCOM @
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SpearHall

Advertising & PR

gL

Direct Mail

Whether it's a simple project
or a full service campaign,
SpearHall would love the
chance to get acquainted.

Please fill out and return the
attached card today and let
SpearHall freshen up your
marketing approach!

That's where we come in. Someone who can look at your
business from a different vantage point. And that's what
we've been doing at SpearHall Advertising & PR for over
20 years now - looking at businesses just like yours with an

captures‘ TR
And mak ‘-u\,/‘

Helations

= 5 N _..' -_“ e ._' .-.‘ _'I = -
“Fresh Outlook:vEreshildeas WA R'efre.shing Bottom:Line!l
iy U NP 23, BN ;

/ e ol N
il : S g L
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Jerky Snack
Brands

Package Design
Numerous package sizes and products

RIP INTD IT

were created using this basic package design.

RIP INTD IT

SPICY TERIYAKI

SPICY TERIYAKI

Delicious and nutritious PNR beef jerky is a quick and convenient
snack when you're on the go. PNR natural style beef jerky products
are expertly seasoned and hardwood smoked using only the finest
meat and ingredients available. Low-in-fat and high-in-protein, our
jerky will deliver the taste you crave. Experience the zesty taste and
satisfying flavors you'll enjoy time after time.

Rip into PNR Spicy Teriyaki and tame your hunger. Specially seasoned
with a robust blend of spices, soy sauce and a hint of jalapeno for the
savory Teriyaki flavor with a kick you'll want everywhere you go.

SATISFACTION GUARANTEED
For customer service please
call: 800-837-6225

Jerky Snack Brands Inc.
701 Houston Avenue

P.0. Box 410

Minong, WI 54859 USA
www.jerkysnackbrands.com

Contains beet from ane or more of the following saurces:
Argentina, Australia, Brazil, Canata, New Zealand, Uruguay and the United States

Nutrition Facts
Serving Size 1 oz (28g)
Servings Per Gontainer 3.5
Am
s 90 _Calories from Fat 15
% 0al

Total Fat 159
Saturated Fal 0.5
Trans Fai 0g
Ch rol 20mg
Sodium 780mg
Total Carbohydrate 7g
Dietary Fiber Og
Sugars 6g
Protein 129

Vitamin A 0%

200mg
Loss than 2400 mg 2400 mp
Tousl Casbonycrate 310
Distary Fibér

Tagredents Deel Water Seassain (B Seqac 5oy S9uce
Fowier iSapheans, Wheat ), Focsea, Sall, Noasodian
Blutamate, Ratersian Artfca Favus, Spces, iapesa
Powdr, Debyirated Garc and Guie. Spce Esractvesl,
Sl Sedius Nihe.

EONTANS: WHLAT 460 301

0-18749-04415-5

S.502 SPIEY TURIYAXI BELF JERKY.

Mo refrigeration required. For fresher tasling jerky, please consume within 3 days of opening. Freshness packel enclosed. Non-loxic. Do ot eal

www.pnrbeefjerky.com
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Blue Cross
Blue Shield

Outdoor Advertising & Poster
Retouching and keyline. Retouching work consisted of adding fire/hair to man, wrapping
snake around man adding color into town image and more.

Living in

DENIAL

FOP. 800 MILLION

I oM D e e b “I'll quit smoking s soon as | graduate.”

“Oh, that. Not to worry — It’s just a python.”
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Pentax Outdoor Advertising

Light Rail Wrap in Minneapolis
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Screen Printed Posters

Duffy & Partners
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Schwan'’s . Interior Signage

RESEARCH SHOWS iy
95% OF HOUSEWIVES
COULD USE A HOUSEWIEE,

i
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Pentax

WHEN YOU'RE TRYING TO CRAM THOSE LAST ITEMS INTO YOUR

TRAVEL BAG, YOU SHOULDN'T HAVE TO CHOOSE BETWEEN YOUR MP3

PLAYER AND YOUR CAMERA. WE MAKE POINT-AND-SHOOTS THAT FIT
YOUR LIFESTYLE AS NEATLY AS THEY SLIDE INTO A POCKET. OUR
A30 IS LIKE TWO CAMERAS IN ONE. IT HAS MECHANICAL SHAKE
REDUCTION FOR TAKING GREAT STILL PHOTOS OF YOUR VACATION
AND CAPTURES MOVIES IN THE DIVX FORMAT. IF YOUR VACATION
INVOLVES WATER, THE W30 LETS YOU SNAP AWAY DOWN TO TEN
FEET DEEP FOR TWO HOURS. AND A SUPER MACRO MODE LETS
YOU FOCUS ON SUBJECTS LESS THAN AN INCH AWAY-SO YOU CAN
GET AS CLOSE TO THAT SHARK AS YOU WANT. BUT IF YOU JUST WANT
TO DITCH YOUR READING GLASSES, THE T30 HAS A THREE-INCH
LCD TOUCH DISPLAY THAT LETS YOU DRAW ON PHOTOS WITH A
STYLUS. AND IT'S LESS THAN AN INCH THICK. DON'T OVERLOOK
THE SLEEK M30. IT'S JUST .7 INCHES THIN AND HAS AN EASY-TO-USE
MODE PALETTE. ALL FOUR OPTIOS HAVE DIGITAL SHAKE REDUC-
TION AND FACE RECOGNITION THAT AUTOMATICALLY ADJUSTS
FOCUS AND EXPOSURE. SO WHETHER YOU'RE LOOKING FOR AN
UNDERWATER COMPANION, A “NO SQUINTING REQUIRED" LCD
OR 15 MINUTES OF FAME ON YOUTUBE, WE'VE GOT YOUR CAMERA.

| e

oy

_? ~#) 7% PENTAX

Essential to the experience.

Spread and Full Page Ads

YOU CAN'T PACK A TWO-PAGE ADVERTISEMENT
WITH NOTHING BUT WORDS AND EXPECT PEOPLE
TO READ PAST THE FIRST SENTENCE. YOU CAN'T
BUILD DIGITAL SLRs WITH IN-CAMERA SHAKE
REDUCTION THAT WORKS WITH 24 MILLION EXIST-
ING PENTAX LENSES. YOU CAN'T DESIGN AN IMAGE
PROCESSOR THAT DEVELOPS SMOOTH, FILM-LIKE
RESULTS. YOU CAN'T MANUFACTURE A CAMERA
THAT'S BOTH TECHNICALLY ADVANCED AND SO
UNIQUELY INTUITIVE THAT YOU CAN ADJUST
SHUTTER SPEED, APERTURE, ISO AND EV COMPEN-

SATION WITHOUT EVER TAKING YOUR EYE FROM

THE VIEWFINDER. YOU CAN'T MAKE A STRANGE,

DINGING MACHINE, CALL IT A “ONE-ARMED BANDIT"
AND EXPECT PEOPLE TO PUT THEIR HARD-EARNED
MONEY INTO IT ALL DAY LONG. YOU CAN'T MAKE A
SERIES OF ABSURDLY SMALL LENSES AND CALL
THEM “PANCAKES."” YOU CAN'T WEATHERPROOF A
DIGITAL SLR WITH 72 SEALS TO KEEP MOISTURE,
DUST AND EVERYTHING ELSE OUT. YOU CAN'T BUILD
A CITY IN THE MIDDLE OF A DESERT. YOU CAN'T
RUN AN AD FOR A CAMERA COMPANY AND NOT PUT
A PHOTOGRAPH IN IT. YOU CAN'T BUY A DIGITAL

SLR FROM ANYONE OTHER THAN THE BIG TWO.

PENTAX

Essential to the experience.

100
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2008 PMA Show
Building Wrap, Light Boxes and Bus

Pentax
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