
Since my background consists of both design 

and production work I’ve divided my portfolio 

into separate sections.

As you might expect there are times when 

distinguishing between the two isn’t exactly 

straightforward. There are some design pieces 

where I’ve also done the production work, 

and many of the production pieces have 

called for a designer’s eye.

www.sunnysidecreative.com
mailto:christina@sunnysidecreative.com
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Prince Tennis Promotional Brochure

the O3 results are in.

Let us take you through them.

Better yet, let’s have the pros do it.

The results of O3 technology have been nothing short of phenomenal. Players 

of all levels, from all around the world, have been experiencing the benefi ts 

that come with an O3. Perhaps most notable are the strides that Prince touring 

pros have been making on the professional circuits. O3 team players have won 

more than 165 ATP and WTA events including six combined Grand Slam titles. 

Every player to switch to an O3 has improved their ranking considerably.

In January of 2005, Prince launched a
new proprietary racquet technology
that combined two key performance benefi ts for the fi rst time: a measurably 

larger sweet spot and improved racquet aerodynamics. Finally, our engineers 

were able to design a racquet that could be faster and have a larger sweet 

spot without enlarging the racquet head, increasing length, or adding weight.

O3 Hybrid Tour 

My game and confi dence have improved dramatically since I 

picked up an O3. The O3 Red gives me more power and also 

helps me maintain ball control. And that combination is key 

to playing my best.
Ranking Before 48

Ranking After 12 Ranking Before 7

Ranking After 8coria

I was the fi rst player on the ATP tour to switch 

to O3. After experiencing just how fast these 

racquets are; I know I’ll never look back.

muller

Finding that extra edge can be diffi cult on the pro tour. 

My O3 Tour has proven to be exactly what I needed to hit 

my best shots, more often, from anywhere on the court.

Ranking Before 111

Ranking After     36

in their own words.
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Print AdsPrince Tennis

At Prince, innovation isn’t just a word brought up in sales meetings. It’s a belief that has guided product 

development since the day our fi rst racquet was strung. And this year, Prince was rated number one 

in racquet and footwear innovation by the Tennis Retailer Satisfaction and Brand Perception Report. 

Simply put, we’re leading the industry when it comes to what’s next. And while we keep a close eye 

on what’s happening today, we’re even more watchful of what we’ll make happen tomorrow. 

What’s next? We’ve got a few ideas.

www.princetennis.com
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Complete Access Logo Design
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SPREADTHEWORD

An EAT
Sampling

of Regular
Features

Bannered
Features

Our
Columnist

Restaurant Reviews From the head of Kathie Jenkins’ table.

Cover Story Tasty stories and trends about eating 
out or dining in.

Faces Weekly profiles of local chefs.

Restaurant News Dig into good food news here.

Small Bites Kathie Jenkins samples new & 
existing restaurants.

Calendar Weekly listing of food-related local events.

Wine & Food Straight from the vine & the San Francisco Chronicle.

Wolfgang Puck Column Enjoy insights & recipes from a world famous chef.

Reach Pioneer Press readers as they make plans to dine out for special occasions
and holidays. Appearing throughout the year, Bannered Features in the popular EAT
section provide a targeted advertising opportunity.

Valentine’s Day February
St.Patrick’s Day March
Easter April
Mother’s Day April – May
Outdoor Dining May – September
Father’s Day June
Fall Colors September – October
Thanksgiving November
Holiday November – December
New Year’s December
Vikings Season August – January

Kathie Jenkins has few rivals as THE Twin Cities expert on
food and dining. She spent time working for the L.A. Times
as a food and restaurant reporter. Since returning to
Minnesota, Jenkins took the local food world by storm with
her pithy and on-target reviews. She helped launch the EAT
section and was promoted to food editor. She continues to create one of the most excit-
ing food sections in the country — and, tells it like it is in her reviews.

EAT IS BACK.
Look for articles and reviews on local restaurants in the new
Thursday EAT section. Also, each week recipes and other
ideas for dining-at-home solutions will be featured.

EAT is designed to complement busy lifestyles. Colorful front
page photos attract readers’ attention, while helpful articles
provide quick solutions to what and where to eat. 

Pioneer Press Marketing Materials

Used to promote the revival of the EAT Section



> > design work

•
•

•
•

•
•

•

Schwan’s Direct Mail
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U.S. Armenia Public 

Affairs Committee

Logo Design
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Jermaine Davis Public Speaker & Book Writer

Book Cover Design
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SpearHall 

Advertising & PR

Logo Design

Business Cards
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SpearHall 

Advertising & PR

Direct Mail
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Jerky Snack 

Brands

Package Design

Numerous package sizes and products were created using this basic package design.
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Blue Cross

Blue Shield

Outdoor Advertising & Poster

Retouching and keyline. Retouching work consisted of adding fi re/hair to man, wrapping 

snake around man adding color into town image and more.
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Pentax Outdoor Advertising

Light Rail Wrap in Minneapolis
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Duffy & Partners Screen Printed Posters
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Schwan’s Interior Signage
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Pentax Spread and Full Page Ads
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YOU CAN’T PACK A TWO-PAGE ADVERTISEMENT

WITH NOTHING BUT WORDS AND EXPECT PEOPLE

TO READ PAST THE FIRST SENTENCE. YOU CAN’T

BUILD DIGITAL SLRs WITH IN-CAMERA SHAKE

REDUCTION THAT WORKS WITH 24 MILLION EXIST-

ING PENTAX LENSES. YOU CAN’T DESIGN AN IMAGE

PROCESSOR THAT DEVELOPS SMOOTH, FILM-LIKE

RESULTS. YOU CAN’T MANUFACTURE A CAMERA

THAT’S BOTH TECHNICALLY ADVANCED AND SO

UNIQUELY INTUITIVE THAT YOU CAN ADJUST

SHUTTER SPEED, APERTURE, ISO AND EV COMPEN-

SATION WITHOUT EVER TAKING YOUR EYE FROM

THE VIEWFINDER. YOU CAN’T MAKE A STRANGE,

DINGING MACHINE, CALL IT A “ONE-ARMED BANDIT”

AND EXPECT PEOPLE TO PUT THEIR HARD-EARNED

MONEY INTO IT ALL DAY LONG. YOU CAN’T MAKE A

SERIES OF ABSURDLY SMALL LENSES AND CALL

THEM “PANCAKES.” YOU CAN’T WEATHERPROOF A

DIGITAL SLR WITH 72 SEALS TO KEEP MOISTURE,

DUST AND EVERYTHING ELSE OUT. YOU CAN’T BUILD

A CITY IN THE MIDDLE OF A DESERT. YOU CAN’T

RUN AN AD FOR A CAMERA COMPANY AND NOT PUT

A PHOTOGRAPH IN IT. YOU CAN’T BUY A DIGITAL

SLR FROM ANYONE OTHER THAN THE BIG TWO. 

Booth G151 pentaxslr.com ©2007 PENTAX Imaging Company. All rights reserved.

WHEN YOU’RE TRYING TO CRAM THOSE LAST ITEMS INTO YOUR

TRAVEL BAG, YOU SHOULDN’T HAVE TO CHOOSE BETWEEN YOUR MP3

PLAYER AND YOUR CAMERA. WE MAKE POINT-AND-SHOOTS THAT FIT

YOUR LIFESTYLE AS NEATLY AS THEY SLIDE INTO A POCKET. OUR

A30 IS LIKE TWO CAMERAS IN ONE. IT HAS MECHANICAL SHAKE

REDUCTION FOR TAKING GREAT STILL PHOTOS OF YOUR VACATION

AND CAPTURES MOVIES IN THE DIVX FORMAT. IF YOUR VACATION

INVOLVES WATER, THE W30 LETS YOU SNAP AWAY DOWN TO TEN

FEET DEEP FOR TWO HOURS. AND A SUPER MACRO MODE LETS

YOU FOCUS ON SUBJECTS LESS THAN AN INCH AWAY—SO YOU CAN

GET AS CLOSE TO THAT SHARK AS YOU WANT. BUT IF YOU JUST WANT

TO DITCH YOUR READING GLASSES, THE T30 HAS A THREE-INCH

LCD TOUCH DISPLAY THAT LETS YOU DRAW ON PHOTOS WITH A

STYLUS. AND IT’S LESS THAN AN INCH THICK. DON’T OVERLOOK

THE SLEEK M30. IT’S JUST .7 INCHES THIN AND HAS AN EASY-TO-USE

MODE PALETTE. ALL FOUR OPTIOS HAVE DIGITAL SHAKE REDUC-

TION AND FACE RECOGNITION THAT AUTOMATICALLY ADJUSTS

FOCUS AND EXPOSURE. SO WHETHER YOU’RE LOOKING FOR AN

UNDERWATER COMPANION, A “NO SQUINTING REQUIRED” LCD

OR 15 MINUTES OF FAME ON YOUTUBE, WE’VE GOT YOUR CAMERA.

Booth G151 pentaximaging.com ©2007 PENTAX Imaging Company. All rights reserved.
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Pentax 2008 PMA Show 

Building Wrap, Light Boxes and Bus

> > production work




